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1. Why the mec‘lia eeds you. \&/
2. Are you ready?: \
/ 3. 11 wéys to make ?nends with \the [
media.
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e The 1% factoJ T L
e Declining Ag Journalism Programs._

/e Few j'bh.gnalists .xwith} agricultu e, [
nackground




THE NORTH PLATTE TELEGRAPH AGRICULTURE SUNDAY, FEBRUARY 5, 2006 D

Splitt’s herfords take top honors

By TERESA WICKENS old bull class at the show starting in March, the
Tha Morth Platta Talegraph The Splitts” pranddaugh- aplitts wﬂl he busy with
ter, Emily, runs around th :
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e Understand th'e media A

N
e Understand what makes News——_
/. Simplify, all technlca)l jargon :

)

e Offer to review the artlcle for fa\:tual
errors bﬂ@ to, pri

e Don mistakerof assuming
reporters kW anymmne about what
you do
'Y b
- Be p |
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e Itisn't the cris‘is that will ‘get you In \HJ
trouble, It IS yOLﬁ response.
/e “No Comment , o S

e Learn to spm a conversation toward




e Avoid the med‘ia / e L

o Treat them like he>enemy e WY
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- 1.  Know the editors-‘and eportersjand create a N |
relationship with them. N
2. Do your homework ' ) S
- Before contacting the media, know what you want and -
/ | ask with courtesy. -Demaﬁding a story be co\/ered will get f

you nov{/here.
3, Make sure the stery Is newsworthy.

4. If you don'ttwant It printedioer. aired — don'’t say It!
. ISTOISUCHILATY asiofiftierecord.”

5. Be truthftl = evenifiit hurs: 4
. 2ar INAreULEVERTUEIY éiLyou aren't

~6.  Returiphone callsipromptly:
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7. Realize the media\ prol{éﬁlywo 't return phone |
calls right away. You will be called when a reporter.
needs information.

8. learn and respect medi% deadlines. Deadlines are

/ concrete. f \ /
9. Submit your stery in the correct form — typewritten
and withrthe! 5W's in mind. =
10. It is vital teynclude and phone number
With everyssubmissiorn:
11.  Always ankeyeUIWHERYoUr story has “made
the paper”. Positive:comimentsiare hard to come
by in the media Sitive comments
~  willlmake fast nedia.
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